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Inclusive Digital Future 
A Summit on Responsible Finance in Action 

Nairobi, Kenya| June 25-27 
Crowne Plaza Nairobi, Upper Hill 

 

Pre-Meeting Day: Monday, June 24 

8:00–8:45 Registration & Briefing Materials Pick-up 
Please arrive before 8:45 to receive your name tag and important meeting materials. 

9:00-17:30 

 
Nzoia Room 

Feedback Session with Trained Auditors & Assessors 

This full-day meeting is open to trained auditors and assessors who have used the SPI4 and/or 
Smart Campaign client assessment tool multiple times. The SPTF, CERISE, and the Smart 
Campaign invite users of these tools to help us answer these important questions: As we 
review the Universal Standards and Client Protection Standards in the coming year, how can 
we improve the tools used to assess compliance with these standards? How can we improve 
the Standards themselves? How can our organizations best support the technical assistance 
providers and others who promote implementation of the Standards?  
 
Closed meeting, pre-registration required. 

 
14:00-17:00 

 
Mara Room 

Geodata for Inclusive Finance: Lessons Learned 

As part of the series of events for NpM’s Geodata for Inclusive Finance and Food (G4IFF) 
workstream, this half-day session will share insights from the three winners of the NpM 
Innovator’s Challenge: Agri-wallet, Apollo Agriculture and VanderSat. The companies will 
present their efforts in integrating geodata information with financial services for smallholder 
farmers in Kenya. This will be followed by an open discussion to explore issues of data privacy 
that may arise from the use of geodata by FinTechs, financial institutions and other actors. 
 
This session is open to all participants.  

 

Day 1: Tuesday, June 25    

Time Session 

8:00–8:45 Registration & Briefing Materials Pick-up 

Please arrive before 8:45 to receive your name tag and important meeting materials. If you 
attended a session on Monday, you do not need to do this. 

9:00-17:00 

 
Galana/ 
Chania 
Rooms 

 

Training: Responsible Digital Transformation – Created and presented by MSC. We 

are grateful to MSC and the European Investment Bank (EIB) as a supporting partner for this 
training. 
 
This training aims to prepare service providers to understand their options for digital 
transformation, including how to create a strategic plan for digitalization, and how to 
transform products, processes, channels and the user experience.  
  

https://www.ihg.com/crowneplaza/hotels/us/en/nairobi/nbocp/hoteldetail?qDest=Nairobi,%20Kenya&qCiD=4&qCoD=5&qCiMy=32019&qCoMy=32019&qAdlt=1&qChld=0&qRms=1&qWch=0&qSmP=1&qIta=99504425&glat=SEAR&setPMCookies=true&qRtP=6CBARC&qAkamaiCC=US&srb_u=1&qRad=30&qRdU=mi&presentationViewType=null&qSrt=sBR&qBrs=re.ic.in.vn.cp.vx.hi.ex.rs.cv.sb.cw.ma.ul.ki.va
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This day-long, highly interactive workshop will help you develop the right strategy as your 
institution builds a digital transformation plan. Focused on social goals such as customer-
centricity, consumer protection, responsible finance, and financial inclusion, this training will 
present the different options for digital transformation and the steps involved. 
  
As FinTechs break into the market, it is important that incumbent financial institutions 
respond to this digital disruption by embracing digital transformation. The good news is that 
digital disruption can help traditional providers create better, faster, and cheaper services, 
equipping them to better serve their customers. Providers of all types must leverage the 
disruptive power of technology, innovation, and digital disruption to retain or enhance the 
market share, revenue, and profits. 
 
Trainers: Anup Singh, Associate Partner and Regional Head, Anglophone Africa, MSC (Kenya); 
Edward Obiko Manager, Digital Financial Services, MSC (Kenya) 
Contributing speakers: Raliat Sunmonu, Senior Director, Africa Program Management, Accion 
Global Advisory Services (Nigeria), Sahana Arun Kumar, Managing Director, Amarante 
Consulting (United Arab Emirates)  
  
Advance registration is required. 

9:00-12:30 

 
Likii Room 

 

FinTech Protects Community of Practice Meeting 
The Smart Campaign will host the first in-person meeting of Fintech Protects, a community 
of practice for FinTechs and digital providers.  During this session the group will exchange 
best practices, discuss challenges and build the know-how to address emerging consumer 
risks in digital financial services.  
 
Closed meeting—invited participants only. 

14:00-17:00 

 
Kigwa Room 

 

 

 

 

 

 

 

 
 

 

Model Legal Framework 2.0 Roundtable 

As the availability of digital financial services rapidly increases, regulators must also keep pace 
to maintain consumer protections while fostering innovation. The Model Legal Framework 
(MLF) is a collection of best practices and expert knowledge from markets around the world 
that policymakers can draw on to guide efforts at creating or refining a legal framework based 
on the Smart Campaign’s Client Protection Principles. This half-day session, led by the Smart 
Campaign, will introduce MLF 2.0, which offers guidance for addressing new consumer 
protection risks and regulatory challenges associated with the rise of digital financial services. 
The roundtable will serve as a space for dialogue between regulators, policymakers, providers, 
and others on pressing regulatory questions. 
 
Moderators: Boubacar Diallo, Advisor, Africa Region, Smart Campaign (Senegal); Jessica 
Galimberti, Assistant General Counsel, Accion (United States) 
Speaker: Ivan James Ssettimba, Head Regional Office, Africa & Arab Region at Alliance for 
Financial Inclusion (Uganda) 
 
This session is open to all participants. 
 

14:00-17:00 

 
Naro Moru 
Room 

 

Data Security Workshop  
 
With the digitalization of financial services, the data security landscape has become more 
complex and new risks are emerging for both financial services providers and customers. 
Rapidly evolving threats demand that financial service providers tackle data security head on 

https://www.accion.org/bio/raliat-sunmonu
https://www.smartcampaign.org/about/fintech-protects-community-of-practice
https://responsiblefinancialinclusion.org/?page_id=2353
https://responsiblefinancialinclusion.org/?page_id=2353
http://smartcampaign.org/about/smart-microfinance-and-the-client-protection-principles
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by building security measures into new technologies and digital services from the outset. In 
this workshop, you will hear from leading cybersecurity experts about the new threats that 
endanger financial inclusion, shortcomings of traditional approaches, and new best practices. 
We will address some of the most urgent questions about data security: What are the most 
efficient and affordable measure for providers to prevent breaches, and how do you respond 
if a breach occurs? How should data integration with partners be managed? What regulatory 
and compliance issues are on the horizon? In this workshop participants will have the 
opportunity to share their own experiences and find answers to the questions that keep them 
up at night. 
 
Moderator: Elisabeth Rhyne, Managing Director, Center for Financial Inclusion at Accion 
(United States) 
Speakers: Jean-Louis Perrier, Suricate Solutions (Luxembourg); Jen Brant, Cyber Readiness 
Institute (Switzerland); Mohamed Mahdy, IBAG Money Transfer Services (Egypt)  

 
This session is open to all participants. 

 

17:30-19:00 

 
Mara Room 
Annex 

Cocktail reception: 115 Days Before the Next SAM! 
All participants are invited to network as an ‘appetizer’ before the Semaine Africaine de la 

Microfinance (SAM) conference in Ouagadougou (October 21 to 25). Complimentary 

beverages and hors d'oeuvres will be served and more information will be shared on this 

unique event! 

 

 

Day 2: Wednesday, June 26 

Time Session 

8:00–8:45 Registration & Briefing Materials Pick-up 
Please arrive before 8:45 to receive your name tag and important meeting materials. If you 
attended sessions on Monday or Tuesday, you do not need to do this. 

9:00-10:30 
 
Tana 
Ballroom 

Plenary 1: Responsible Digital Finance in Action 
Over the past decade, technology has enabled unprecedented access to financial services for 
low-income people. The best innovations have focused on deepening inclusion while also 
creating benefits for customers—greater convenience, lower transaction costs, improved 
financial capability, asset building, and more. But the digital revolution has also created fresh 
challenges to solve, introducing previously uncharted risks. Now is the window of opportunity 
to build trust with new consumers of financial services and encourage inclusive growth. This 
kick-off session will offer practical lessons from industry leaders who are changing the face of 
digital finance for the better.  The Smart Campaign will also introduce the forthcoming client 
protection standards for digital credit, a tool to help providers put responsible digital finance 
into practice. 
 
Moderator: Isabelle Barrès, Global Director, Smart Campaign at Center for Financial Inclusion 
(United States) 
Panelists: Gerald Rasugu, Director, M4D Sub-Saharan Africa at GSMA (Kenya);  
Jeroen Harteveld, MASSIF Fund Manager, FMO (Netherlands); David Kitusa, Regional 
Representative for Anglophone Africa at Kiva.org (Kenya)  
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10:30–11:00 Networking Session & Refreshments 

11:00–12:30 

 
Tana 
Ballroom 

Plenary 2: Models for Responsible Digital Transformation 
This session will discuss models for digital transformation that prioritize the needs of 
vulnerable people and value the trust relationships between providers and their customers. 
 
The FinTech “invasion” is often described as a threat to responsible financial inclusion, but this 
view doesn’t have to be a self-fulfilling prophecy. Digital disruption can be a positive for 
providers who create the right digital transformation strategy, including healthy partnerships 
with FinTechs and others.  
 
This session will focus on ways to navigate digital transformation without losing sight of your 
social foundation. It will examine successful partnerships between providers and B2B FinTechs, 
different models for transformation, and practical ways to develop a transformation strategy 
that benefits provider and customer alike. 
 
Moderator: Maelis Carraro, Deputy Director, Catalyst Fund, BFA Global (France)  
Panelists: Raliat Sunmonu, Senior Director, Africa Program Management, Accion Global 
Advisory Services (Nigeria); Ted Pantone,  Co-founder & CEO, Turaco (Kenya);  Executive from 
Equity Bank (Kenya) 

 
 
12:30–14:00 

 
Lunch Buffet 
Lunchtime sessions will be announced directly prior to lunch. 
 

14:00– 15:45 

 

 
 
Galana Room 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Chania Room 
 
 
 

Breakout Workshops  
Please choose one workshop to attend: 
 

Workshop 1: How Digital Transformation Is Impacting Financial Inclusion in 
the DRC: A Case Study  
This session will focus on the central question: how does a traditional service provider 
digitalize while maintaining its commitment to a double bottom-line?  
 
FINCA Impact Finance is leveraging digital technologies to foster financial inclusion by offering 
innovative, responsible, and impactful digital financial services to low-income clients.  With 
this mandate, FINCA DRC has successfully embarked on a digital transformation journey to 
overhaul their traditional business with the aim of profitably and responsibly providing 
appropriate digital financial services while staying in touch with their customers’ needs. This 
session will lay out the steps and decision points in a typical digital journey, highlighting 
examples of successes and failures along the way. Participants will be encouraged to consider 
their distinct value (e.g. “touch” role) and how they can best compete (e.g. partnerships). 
 
Speakers: Mamie Kalonda Kapenga, CEO, FINCA DRC; Kathryn Grace, Founding Partner and 
Director at GLU Global (Pty) Ltd (South Africa) 

 
Workshop 2: Getting Data Privacy Right for Digital Financial Services  
With the spread of mobile technology, financial service providers have access to customer 
generated data that allows them to create tailored products to better serve low-income 
clients. Yet, the collection and use of personal data opens consumers to risks and the potential 
loss of privacy. How can the financial inclusion industry balance these risks and benefits? Do 

https://bfaglobal.com/staff/maelis-carraro/
https://www.accion.org/bio/raliat-sunmonu
https://www.linkedin.com/in/ted-pantone-957a182/
https://www.myturaco.com/
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Nzoia Room 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Sabaki Room 

customers understand what they consent to and the value of the data they are providing? Are 
those data appropriately handled, used in ways that maximize benefits to clients, and 
managed to protect user privacy? Do financial service providers have the resources they need 
to ensure these protections? In this workshop, we will discuss the appropriate balance for 
responsible data use as well as the tools to help financial service providers understand the 
policies and practices that they need to get data privacy right. 
 
Moderator: Elisabeth Rhyne, Managing Director, Center for Financial Inclusion at Accion 
(United States) 
Speakers: Wayne Hennessy-Barrett, CEO, 4G Capital (Kenya); Coryell Stout, Portfolio 
Engagement Manager, Accion Venture Lab (United States)  

 
Workshop 3: Using Technology to Amplify the Client Voice in Regulation 
 
The industry has only begun to scratch the surface when it comes to the potential of how data 
analytics can inform policy making and financial system supervision. This session will highlight 
future-facing solutions for regulators, policymakers, and others who want to use technology 
to understand the customer experience. Technology promises to increase access to customer 
insights by providing channels for digital feedback, and by allowing regulators and others to 
analyze the tremendous wealth of customer information that is available in digital form.  This 
workshop will leverage two discrete efforts:   
 
Bangko Sentral ng Pilipinas (BSP) has piloted a customer complaints system that relies on 
mobile and popular communications platforms to accept, filter, and respond to customer 
complaints. BSP is using predictive analytics and trend recognition to paint a picture of the 
state of consumer protection in the country’s financial system. 
 
FSD Kenya is harnessing technology to dig deep into the state of consumer protection for 
digital financial services in the region. FSDK has used artificial intelligence text analytics to 
analyze customer feedback (complaints, praise, queries) on social media and has audited 
hundreds of financial apps, looking for scams, non-transparency, data privacy and protection 
issues, and other customer protection risks.  

 
Moderator: Allan Sicat, Executive Director, Microfinance Council of the Philippines 
Speakers: Pia Roman Tayag, Head, Inclusive Finance Advocacy, Bangko Sentral ng Pilipinas; 
Francis Gwer, Project Manager, FSD Kenya  

 
Workshop 4: Joining the Digital Revolution without Losing Your Way 
This workshop will discuss how the responsible use of technology can enable financial 
inclusion. A support organization (ADA), a direct service provider (UFC Rwanda) and a FinTech 
(HPS Worldwide) will discuss their successes and failures with regard to bringing customer-
centric services to the market and forming partnerships.  
 
Speakers and participants will discuss the digital divide--inequality created by digital financial 
services--and how providers and other stakeholders can extend services to people at risk of 
being left behind as financial services are digitized. 
 
Moderator: Arnaud De Lavalette, Sr. Project Manager, ADA (Luxembourg)   
Panelists: Jules Ndahayo, Managing Director, Umutanguha Finance Company Rwanda; 
Mohamed Asri Director of Microfinance, HPS Worldwide (Morocco)  
 

http://www.ufinance.co.rw/saving.html
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15:45–16:15 Networking Session & Refreshments 

16:15— 
17:15 

 
Tana 
Ballroom 

 

Plenary 3: The Next “Last Mile:” Envisioning the Next Wave of Inclusion  
Digital financial services hold so much promise but we cannot get complacent in our pursuit of 
universal inclusion! We must keep asking: Who is still on the outside, looking in? And what are 
we doing about it?  
 
Regardless of the rhetoric, most digital service providers are still focused on access for easier-
to-reach people in urban markets. The “last mile” is the most difficult and expensive one, and 
will always require more  innovation and concentrated effort.  
 
This session will examine global data on inclusion/exclusion, to  understand current coverage 
gaps by geography, customer characteristic, and other distinguishing factors. We will also 
discuss pioneering solutions, including  important efforts reach customers who are typically 
outside most digital providers’ target markets, most notably women and girls, refugees and 
internally displaced people, and people with disabilities.  
 
Moderator: Antonique Koning, Senior Financial Sector Specialist, CGAP (Belgium) 
Speakers: Elisabeth Rhyne, Managing Director, Center for Financial Inclusion at Accion (United 
States); Natalie Domond, Sr. Manager, USAID W-GDP WomenConnect Challenge (United 
States); Executive from Equity Bank (Kenya) 
 
Closing remarks: Laura Foose, Executive Director, SPTF 

17:30-19:00 
Thwake 
Annex 

Cocktail Reception: Celebrating 10 Years of the Smart Campaign 
All participants are invited to a cocktail reception celebrating the Smart Campaign’s 10th 
Anniversary!  Complimentary beverages and hors d'oeuvres will be served. 

 

 

Day 3: Thursday, June 27                   
 

Time Session 

 
All day  

 
Meet in the 
Crown Plaza 
Lobby 

Field Visits  
 
Please see the registration desk for more information on your field visit selection. If you did 
not register for a field visit in advance of the Summit, please check with the registration desk 
regarding availability. 
 
We are grateful to the European Investment Bank (EIB) as a supporting partner for these field 
visits. 

 

9:00-17:30 

 
Likii 

Smart Campaign Steering Committee Meeting 
The Smart Campaign Steering Committee is comprised of leaders in responsible financial 
inclusion and consumer protection from diverse regions and institutions. The Campaign looks 
to the Steering Committee for strategic advice regarding future efforts of the Campaign. 
 
Closed meeting—invited participants only. 

 

https://www.linkedin.com/in/antonique-koning-ba012110/

